


offers all prerequisites for a perfect trade
show presentation. Eleven innovative exhibiti-
on halls combine to form one giant exhibition
space with a size of 55,000 square meters —
the convention hall alone offers space for
5,000 visitors, and with its 18,000 square me-
ters is the largest air-conditioned hall in the
world. The superlatives of the trade show cen-
ter also include the glass facade, which almost
covers the whole external shell and is slanted
outward - an all-glass construction larger than
any that has been built before. Any company
that presents itself here is guaranteed to make
a great impression.

Superlatives as far as the eye can see

The building boom has also continued non-
stop in Abu Dhabi for decades, high-rise
buildings are shooting up to the sky every-
where. “Contrary to Dubai, we have hardly felt
the economic crisis at all so far,” says Hassan
and points towards the sea. The ADIA Tower
rises into the sky majestically there, a whole
185 meters. Nevertheless it will soon have
lost its title as the highest building in the city.
15 new skyscrapers at the same time will
exceed the previous top place and extend to
a height of up to 380 meters. Further mega
projects are already planned or under

construction including the ecological town
Masdar and the conversion of the island
Saadiyat into a top class holiday paradise.
The city is expected to grow to 3.1 million
inhabitants by 2030 - today it has only just
under 900,000.

The conversion of the Corniche, the magnifi-
cent beach promenade of Abu Dhabi, is al-
ready completed. The six-kilometer-stretch of
coast on the Persian Gulf was converted into
a generous leisure boulevard for 150 million
dollars - including evergreen gardens. Stylish
restaurants now invite guests to dinner with

a sea view in the flare of the skyscrapers.
Hassan is also enthusiastic: “I love jogging in
the morning near the Corniche with a slight
sea breeze.”

Oriental feeling between glass palaces

Lovers of sport should take a break at Fort
Qasr al-Hosn with its tin-covered, bright white
walls. The fort at the Corniche, which was
erected in 1793, served as the seat of the ru-
ling family until 1966 and today is considered
to be the oldest building in the city. Right near-
by the traditional souks invite visitors to a long
stroll. Arts and crafts, spices, jewelry plus the
smell of Arabian eateries: hardly anywhere is
the large city as down-to-earth and authentic
as here. Particularly the Iranian souk is worth a
small detour.

This also applies to the Sheik Zayed Mosque.
The house of worship, which was opened in
2007 and has 115-meters-tall minarets, is the
third biggest mosque in the world, providing
space for more than 30,000 believers. One of
the many highlights: a large carpet with a size
of more than 5,600 square meters and 2.2
billion (!) knots, which was woven in 18 months
of manual labor by 1,200 weavers. Art lovers
should however already mark the year 2012.
That is when the first branch of the Louvre in
Paris will open in Abu Dhabi - of course with
original works of art from the French capital.
Various other new museum buildings, inclu-
ding a branch of the Guggenheim Museum,
are meant to turn the city into an art and cul-
ture capital — the arguably greatest difference
to its lifestyle “sister” Dubai.

Pleasure and nightlife with class

The majority of the restaurants in Abu Dhabi
are located within the (freely accessible) hotel
complexes. The same applies to bars and
night clubs. In terms of restaurant businesses
there is a downright cosmopolitan variety. One
of the many highlights: the revolving restau-
rant Al Fanar on the roof of Le Royal Meridien
Hotel on Khalifa Street, 31 floors high and with
a magnificent view over the city. Particularly
the grilled fish is a real specialty. The Italian
cuisine of the “BiCE” (in the Hilton Hotel) and
the Arabian delicacies in the “Darbar” (Electra
Road) are also worth a visit.

When night falls in Abu Dhabi, locals and
tourists are attracted to the numerous bars
and clubs. There is a large range to choose
from, the trends change quickly. The “Plastik”
in the Golden Tulip Hotel in Ghantoot promises
exclusive lounge clubbing with a sea view, the
trendy “Sho Cho” serves first-rate cocktails
and has excellent DJs. Anyone who would like
to dance should try the “AMPM?” in the Hotel
Intercontinental or the “Colosseum” next to
the German Embassy. A look into the Internet
is also worthwhile: www.timeoutabudhabi.com
is considered to be a virtual meeting point for
night owls.

On the fast lane into the future

Booming economic location and fascinating
holiday oasis at the same time — Abu Dhabi is
the new trend capital in every respect. Besides
its history of thousands of years and its Orien-
tal culture, its the enthusiasm for innovative,
financially attractive major projects and mega
events, such as the Formula 1 Grand Prix, are
increasingly attracting thousands of tourists
and business people to the desert state. “Du-
bai has to get ready for this,” says Hassan with
a smile and looks at his Blackberry. The next
travel group is waiting already. At the Star-
bucks at the Nakheel Tower. Welcome to the
Orient of the future.
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SCANDIUM UND TITANIUM:
DOUBLE INNOVATION

Scandium
Superstructure systems
for booth sizes of up to
400 square meters.

Titanium

Superstructure systems for
booth sizes of more than
400 square meters.

Sensational booth constructions are pos-
sible with the two innovative Expotechnik
superstructure concepts Scandium and
Titanium. Whereas Scandium - distingu-
ished with the “iF product design award”
and the “red dot design award 2010” - is
ideal for smaller floor spaces, Titanium is
ideal as a superstructure system for larger
booth areas.

The high standard placed on design, qua-

lity and functionality was a requirement for
both concepts. The Scandium beam-column
construction allows for architectures that span
areas of four to eight meters with projections
of up to two meters in all directions. Scandium
creates a harmonious framework and elegantly
integrates all communication elements as

well as lighting technology. Ceiling panels can
be designed as perforated aluminum sheets
or canvas. Designed for booth sizes of up to
400 square meters, Scandium provides an
optimal visual effect from a distance and is re-
markable for its high functionality and timeless
design vocabulary.

Titanium shows its versatility with construc-
tions larger than 400 square meters. Expo-
technik creates impressive presentations with
architectures that span areas of currently up
to ten meters. Lighting is integrated into the
large-size ceiling panels with Titanium as well.
This creates a homogenous surface at the
soffit. A special advantage of the system is its
quick installation.

Scandium and Titanium are another proof of
Expotechnik’s particular sense of elaborate
architectural solutions which are highly func-
tional and utterly pleasing esthetically. =
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PRODUCTS
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iF product design award
Award for outstanding design,
2010.

@

red dot design award
Award for high design quality,
2010.
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WITH A STRONG SENSE
EXPOTECHNIK EPSILON

OF STYLE:
SERIES

Epsilon is a counter and pre-
sentation product family with
multifunctional, convertible
elements: counter modules with
a straight, convex or concave
shape, an elegant sideboard and
an illuminated glass cabinet

with 15" LCD screen allow for
numerous different uses and
settings possible.

Excellent design is often a question of
versatility: whether it is a bar, lounge, info
desk or presentation counter - every ele-
ment of the innovative Expotechnik Epsilon
series stands out for its flexible functions,
high-quality workmanship and exceptional
elegance.

Once more the designers at Expotechnik have
created a composition that impresses both
controllers and esthetes. Epsilon is the new
counter and presentation product family for
upscale exhibitions and events.

Its special feature are the multifunctional, al-
terable elements — the counter modules with a
straight, convex or concave shape, the elegant
sideboard as well as the lighted glass cabinet
with 15" LCD screen.

Color and material of the front faces can be
adapted to the individual customer’s wishes.
Plain but clear lines combined with the incom-
parable aluminum look create modern, stylish
presentations — eye-catchers for customers
and visitors. =
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FLEXIBLE AND FUNCTIONAL:

EXPOTECHNIK

CONTINUUM SERIES

Straight or curved, striking or inviting -
Continuum creates a new impressive
three-dimensional presence. The new
creative counter series from Expotechnik
almost looks like a sculpture. With a high
esthetic standard and at the same time

a large number of supreme functions, it
constitutes the center of completely suc-
cessful trade show presentations.

The flexible design options allow for layout
variations that make it possible to create ap-
pealing configurations both on small and large
building areas. The front shells can be custo-
mized with an individual design and allow for
different attachment techniques. Attention-

catching colors and precious materials,

such as fabric, leather, Alcantara® and lacquer,
provide for brand-compliant adaptions -
according to the customer’s wishes.

With closable drawers and doors, shelves
and integrated waste containers, the inside is
optimally prepared to meet the requirements
of product and brand presentations in the
three-dimensional space. =
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LSG Sky Chefs at the Aircraft Interiors Expo in Hamburg.
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Volvo CE at bauma in Munich.
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